About the Module 2 Appendices

This module contains culturally sensitive and gender-specific tools that can be used to:

· Learn more about a specific client population, specifically male-to-female transgenders

· Learn the extent to which clients engage in HIV risk behaviors and assess the importance of these risk factors, and measure HIV seroprevalence/seroincidence by administering an oral HIV test in a variety of settings (e.g., on the street, in a car, or at an agency location)

These sample materials include:

· Baseline and follow-up data collection surveys

· A sample interviewer training agenda

· A client locator data-collection tool

Researchers and community-based HIV prevention service providers used these tools to gain information about the MTF transgendered community and to administer oral HIV tests to participants. Each of the appendices is briefly described below.

Appendix A. Baseline Quantitative Instrument

· Guided process in which staff member conducts a face-to-face interview with a client; can be used in a variety of settings (e.g., on the street, in a car, or at an agency location)

· Designed to collect demographic data, information regarding a client’s sexual identification and behaviors, knowledge and beliefs about HIV and HIV transmission, and substance use, culminating with administration of an oral HIV test

· Takes approximately 45 minutes to administer

· Numerically coded for use with quantitative analysis software (e.g., SPSS)

· Appropriate for use with a large group or sample size

Appendix B. Interviewer Training

Sample training program agenda based on proprietary training materials.

Appendix C. Locator Form

· Form that can be used by staff or outreach workers to collect detailed contact information from clients

· Contains brief questions regarding home, work, family, friendship, and recreational locations where client may be contacted

Appendix D. Follow-up Quantitative Instrument

· Administered to same set of clients 6 to 12 months after the baseline interview

· Guided process in which staff member conducts a face-to-face interview with a client; can be used in a variety of settings (e.g., on the street, in a car, or at an agency location)

· Designed to collect demographic data, information regarding a client’s sexual identification and behaviors, knowledge and beliefs about HIV and HIV transmission, and substance use, culminating with administration of an oral HIV test

· Takes approximately 45 minutes to administer

· Numerically coded for use with quantitative analysis software (e.g., SPSS)

· Appropriate for use with a large group or sample size

Appendix E. Informed Consent Form

· Form to be completed by interviewers prior to administering the baseline quantitative instrument

· Interviewer uses this form to walk the client through the purpose and procedures of the study, to notify client of their rights under California law, and to warn the client that the process may result in some psychological discomfort

Appendix F. Spanish Version Baseline Quantitative Form

· Proceso guiado en el que el miembros del personal hacen una entrevista cara-a-cara con un cliente; puede ser utilizado en una variedad de sitios (eje., en la calle, en un carro, en un local de agencia)

· Diseñado para colectar información demográfica, información sobre la identificación y comportamiento sexual de un cliente, conocimiento y creencias sobre el VIH y su transmisión, y uso de sustancias. Culmina con la administración de una prueba oral del VIH

· Toma aproximadamente 45 minutos para administrar

· Codificada en números para uso con software para análisis cuantitativo

· Uso apropriado para un grupo o muestra grande de personas

Appendix G. Spanish Version Locator Form

· Formulario que puede ser usado por personal o personal de campo para colectar información detallada para ponerse en contacto con los clientes. 

· Contiene preguntas breves sobre el hogar, trabajo, familia, amistades, y lugares de recreación donde se puede poner en contacto con el cliente

Appendix H. Follow-up Interview Protocol

Instruction sheet detailing procedures for locating participants for the follow-up interview, what to do when the client can’t be located or is in jail, and guidance on when to end pursuit of the client.

Appendix I. Spanish Version Follow-up Quantitative Instrument

· Administrado al mismo grupo de clientes de 6 a 12 meses después de la entrevista de línea basal

· Proceso guiado en el que el miembros del personal hacen una entrevista cara-a-cara con un cliente; puede ser utilizado en una variedad de sitios (eje., en la calle, en un carro, en un local de agencia)

· Diseñado para colectar información demográfica, información sobre la identificación y comportamiento sexual de un cliente, conocimiento y creencias sobre el VIH y su transmisión, y uso de sustancias. Culmina con la administración de una prueba oral del VIH

· Toma aproximadamente 45 minutos para administrar

· Codificada en números para uso con software para análisis cuantitativo

· Uso apropriado para un grupo o muestra grande de personas

Use of Materials

All the resources presented in the appendices for Module 2 are derived from materials developed and used as part of the projects listed below. These materials may be freely used for HIV/AIDS prevention intervention evaluation programs. Publications that use any of the forms, surveys, and so forth or that are based on any of the materials included in these appendices should provide a citation of the original project and principal investigators:

The Los Angeles Transgender Health Study

UARP grants PC 97-HRA-202S and PC 97-LAC-012L

Principal investigators: 
Cathy J. Reback, Van Ness Recovery House

Paul Simon, Los Angeles County Department of Health Services,
HIV Epidemiology Program
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